A Summary Update of the Irish Grocery Market
Data to 20 March 2011
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HOW IS THE TOTAL GROCERY MARKET PERFORMING?
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HOW IS THE TOTAL GROCERY MARKET PERFORMING? 4 WEEK
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GROCERY MARKET IN 12& 4 WEEK GROWTH

4 - % Value Growth in Total Grocery
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HOW IS THE TOTAL GROCERY MARKET PERFORMING BY VOLUME (PACKS)?
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WHAT PROPORTION OF GROCERY MARKETS HAVE PRICE INFLATION?
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TOTAL GROCERY MARKET 4 WEEK VALUE GROWTH & INFLATION?
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GROCERY EVOLUTION - INFLATION AND SHOPPER REACTION
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WHAT HAS THE EFFECT BEEN ON SHOPPER BEHAVIOUR?

Average Spend per Household

€1,252 €1,219
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No of Trips per Household Spend per Trip
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57.4 57.5 €21.79

SHOPPERS ARE VISITING RETAILERS AS OFTEN THIS YEAR;
REDUCED SPEND HAS COME THROUGH SHOPPERS
CUTTING BACK SPEND ON EACH STORE VISIT
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12 WEEK DRIVERS OF TOTAL MARKET PERFORMANCE
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Volume (Packs) % CONTRIBUTION TO GROWTH/DECLINE BY
DEMOGRAPHIC
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GROCERY PACK GROWTH BY PRICE BAND

Change in sales Share of sales
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NUMBER OF MARKETS WHERE SHOPPERS ARE TRADING UP
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% of markets where shoppers are trading up
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12 WEEK PRIVATE LABEL VALUE SHARE OF TOTAL GROCERY MARKET

Private Label Value Share of Grocery

Value share

%
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KANTAR WORLDPANEL: 12 W/E 20t" MARCH 2011
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12 WEEK VALUE SHARE OF TOTAL GROCERY MARKET - Private Label
by Tier
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WHICH SECTOR IS DRIVING MARKET PERFORMANCE - VALUE?

Value share Value change
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WHICH SECTOR IS DRIVING MARKET PERFORMANCE IN VOLUME

(PACKS)?
Pack share Pack change
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HOW IS THE FOOD MARKET PERFORMING ON TRENDED BASIS?
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CHANGE IN VALUE SALES - TOTAL GROCERY SECTORS

% Value Change
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Brief Overview of the UK
Market
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UK - GROWTH AND INFLATION
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Grocery (RST) 12we 20 Mar 2011 (KWP P4) Market Growth = Inflation
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UK Grocery Volume (Packs) Growth by Price Brand

Change in sales Share of sales
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UK - TRADING-UP AND TRADING-DOWN STRATEGIES
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